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When I built my first website for a golf course in 1997, few people even had email. 
 
None of us at that time could have imagined how drastically the internet would change the way we 
communicate and interact with family, friends, businesses and customers. 
 
And while it is now the accepted primary way of reaching new customers and staying in touch with current 
ones, many businesses struggle with a) setting everything up correctly, b) creating effective online marketing 
plans & strategies, c) implementing and managing day to day and d) analyzing results to determine if their 
efforts are providing a return on investment (aka ROI). 
 
I am a business owner myself. I’ve seen TwinCitiesGolf.com (founded 1998) grow from zero to 50,000 
members, average over 1,000 website visitors a day now, and receive more than 2 MILLION online 
“impressions” (aka views) annually … all of which has driven millions in sales. I’ve lived and breathed online 
marketing every day for 20 years now. I love golf & helping businesses with their internet marketing. 
 
As soon as I started building websites for golf courses, I realized the tremendous potential for reaching people 
through the internet and how it would make marketing and customer relationship management much more 
efficient and cost-effective. To date, I’ve helped over 500 businesses create successful online marketing 
strategies. In 2016, most of my clients were non-golf businesses...proving these marketing tactics work for 
ANY business. 
 
Now, 20 years later, the explosive growth of social media has made it easier than ever to attract new 
customers, brand your business and increase your revenues at incredibly low cost (often free).  
 
That being said, many business owners and managers are over 40 years old - and feel overwhelmed with all 
the options out there. Moreover, they have tried to have young staff manage their social media and found out 
that they spend more time on their OWN instagram, facebook, & snapchat than they do helping YOU grow 
YOUR business...so they scaled back or quit trying. 
 
That’s why most businesses need help. Working with an outside online marketing expert or agency to help you 
plan, implement, track results & help manage your internal staff is the only way to get optimal results. 
 
Here are the 6 steps to getting the most benefit out of online marketing: 
 
#1 - Set everything up correctly. 
#2 - Create and plan out your online marketing strategies. 
#3 - Implement the strategies. 
#4 - Monitor and interact daily. 
#5 - Analyze your results. 
#6 - (start again at #2 based on your results) 
 
If you need help with any (or all) of the above steps, let me know. I love helping, have a great team here at 
TwinCitiesGolf and can train you and your staff to more effectively take advantage of this great marketing 
opportunity to grow your business. 

 
Kevin Unterreiner 
Founder, TwinCitiesGolf.com 
kevin@twincitiesgolf.com 
952-240-1020 
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The 11 Things Every Golf Course Can Do to ROCK Facebook 
 

1. Give your business Facebook page a custom URL 
 

2. Do Weekly Give-a-Ways 
 

3. Invite those who like your Posts to like your Page 
 

4. Connect with your Twitter account 
 

5. Connect with your Instagram 
 

6. Cross Promote with other business Facebook pages  
 

7. Know When to Post 
 

8. Setup a Facebook store 
 

9. Understand the difference between informational/ entertaining & selling posts 
 

10. Give rewards for Check-ins 
 

11. Have an internal social media staff person in charge of daily monitoring & interaction but get 
help from a professional social media marketer for planning, creative ideas, implementing 
and tracking. 
 
 

BONUS ITEMS: 
 

12. Get your page Facebook page Verified 
 

13. Add a Call to Action BUTTON to Your Page 
 

14. Have a 4.0 or Better Online Review Rating 
 

15. Comment on other business page posts 
 
 
      *See p. 18 for a Checklist 
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What happens when done right? 
 
Social media is like magic when done right. This ONE facebook post on 
www.facebook.com/twincitiesgolf gathered over 14,000 emails and added over 1,000 new likes in 1 
day. $100 was spent to boost this post but 99% of the results were “organic” (non-paid). 
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#1 - Give your business Facebook page a custom URL. 
 
It’s critical that your Facebook business page have a customized URL.  
 
eg. www.facebook.com/SummitGolfClub  
 
Even better, capitalize the first letter of each word in your business name (like above). 
 
facebook.com/summitgolfclub 
facebook.com/SummitGolfClub 
 
Which one of the above is easier to identify the business name and remember? All lower case URLs 
are like a run-on sentence. 
 
By default, FB assigns your page a URL. 
eg. https://www.facebook.com/Manitou-Ridge-Golf-Course-108460015862572 
 
Having a custom FB URL allows you to list your FB page in advertisements and as a link in emails 
and on social media. 
 
HOW TO INSTRUCTIONS: 
 
To set a username, log in to your facebook account and go to www.facebook.com/username. Note: If 
you do not have 25 likes, you will NOT be able to do this. Remember to capitalize the first letter of 
each separate word in your business name (Eg. fb/DeerRunGolfClub or fb/DaytonaGC) 
 
NOTES: 
 

1. This can be confusing and you only get ONE chance to do this correctly. If you need help 
with this (a free service we provide), contact Kevin Unterreiner at kevin@twincitiesgolf.com 
 

2. You need 25 LIKES to be able to assign your page a custom Username URL. If you need 
help getting more likes, email us at kevin@twincitiesgolf.com - we here at TCG have 7,600 
FB fans ready to help. 
 

3. Ideally, have all your FB, Twitter and Instagram usernames be the same. Eg. 
facebook.com/TwinCitiesGolf ; twitter.com/TwinCitiesGolf ; instagram.com/TwinCitiesGolf 
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#2 - Do weekly give-a-ways. 
 
Nothing builds up your reach, interaction and likes quicker than doing contests for your fans. 
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Ideas: 
- Guess the score of a sporting event to win (PRIZE). 
- Guess our Opening Date 
- Tell us your favorite hole to be entered to win a round of golf 
- Need 1,000 more ideas or a month-by-month golf course planning calendar? Email Kevin at 
kevin@twincitiesgolf.com 
 
#3 - Invite those who like your posts to like your page. 
 
When you do a post, you can view those who LIKE it. 
 
View those who LIKED your post and INVITE them (see below). 
 

 
 
Need help or to request an in-office training session? Email us at kevin@twincitiesgolf.com 
HINT: This is one the BEST ways to increase your page likes. 
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#4 - Connect with your Twitter account. 
 
Different generations use different forms of social media. 
 
Over 35? Probably on Facebook (like 80+%), 25-45? Try Twitter. Under 30? Instagram & SnapChat 
are your go to channels. 
 
Connect your Facebook page with your Twitter page so when you post on Facebook (or Tweet) it 
posts on the other one automatically. 
 
To connect your Facebook and Twitter pages, be logged in to both the accounts (using the same 
browser) and go to www.facebook.com/twitter 
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#5 - Connect your Facebook page with your Instagram account. 
 
Instagram is a great way to reach those under 30 years old. While usually not providing directly 
trackable sales (like Facebook can), it is great for branding and reaching the younger generation. 
 
When setting up, be sure to NAME your account properly (eg. www.instagram.com/TwinCitiesGolf) 
 
To link your Instagram account to your brand's Facebook Page, you first need to be an admin of that 
Page on Facebook. 
  
To link your Instagram account to a Facebook Page: 
  
Android 

● Go to your profile and tap  in the top right. 
● Scroll down and tap Linked Accounts, then select Facebook. 
● Your Instagram account will link to your personal Facebook Timeline by default. To link to a 

Page instead, tap Facebook and choose a Page that you manage. 
 
iPhone or Windows Phone 

● Go to your profile and tap  in the top right. 
● Scroll down and tap Linked Accounts, then select Facebook. 
● Your Instagram account will link to your personal Facebook Timeline by default. To link to a 

Page instead, tap Share to and choose a Page that you manage. 
 
FYI… To POST to Instagram, you need to do that from a mobile device (can’t from a computer). 
 
Need Help? 
View detailed instructions at https://www.facebook.com/help/instagram/356902681064399 or email 
us at kevin@twincitiesgolf.com to get help. 
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#6 - Cross promote with other business Facebook pages.  
 
One of the best ways to drive traffic and increase your page Likes is to team up with another 
business to cross-promote. 
 
Make a list of 20 popular businesses around your location and reach out to ask them if they’d like to 
do some Facebook cross promotion. Offer each other drawing prizes. 
 
If you own or manage a business in Minnesota, email us at kevin@twincitiesgolf.com to do a cross 
promo with www.facebook.com/TwinCitiesGolf (7,600 likes and 2 million+ annual impressions). We 
LOVE to do cross promos like below and it’s a win-win arrangement. 
 
Below is an example that got 212 comments and reached 11,063 people WITHOUT any paid 
boosts. 
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#7 - Know when to post. 
 
Our (TwinCitiesGolf) general recommendations for WHEN to post based on our client responses: 
 
Monday - Thurs: 6:00-7:00PM 
 
Friday: Noon to 1:00PM 
 
Saturday: 7:00AM-8:00AM 
 
Sunday: 7:00AM-8:00AM or 5:00-6:00PM 
 

 
 
 
To read more comprehensive analysis and to get insights on Twitter as well, go to 
http://bit.ly/1Avehd4  
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#8 - Setup a Facebook store. 
 
You can now add a Facebook SHOP tab directly to your Facebook page allowing them direct 
check-out without leaving Facebook. 
 
To add a shop section that allows your customers to check out right from your Facebook Page: 

1. On your Page, click the Shop tab. If you don't see the Shop tab, click Settings at the top-right 
corner of your Page, then click Edit Page from the menu on the left. Next, click the Add a Tab 
button and click Add Tab next to the Shop option. You should see the Shop tab on your Page now. 

2. If you agree to our Merchant Terms and Policies, check the I agree to the Merchant Terms and 
Policies box, then click Continue. You may be prompted to reenter your Facebook password for 
security purposes. 

3. Choose Check Out on Facebook and click Continue. 
4. Enter your business's address and email address. 
5. If you want to use separate emails to communicate with your customers and receive updates from 

us and the payment processors Stripe or PayPal, uncheck the Use this email address for 
customer service inquiries box and enter a customer service email address. 

6. Choose to set up your shop with either PayPal or Stripe. If you choose to set up your shop with 
PayPal, click Connect with PayPal to log in or sign up. If you have already have a PayPal account, 
you'll need to sign up for a Business account. When finished on the PayPal website, click Submit. 

7. If you already have a Stripe account, click the connect to an existing Stripe account link and 
follow the steps. If you don't have a Stripe account, click Submit and follow the steps in the email 
you receive from Stripe. 

>>View complete instructions at https://www.facebook.com/business/help/912190892201033 
 
Hint: 
TCG recommends using Stripe.com as the connected payment system. 
 
Need Help? Email us at kevin@twincitiesgolf.com 
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#9 - Understand the difference between informational/ entertaining & selling posts 
 
The general rule for posting on Facebook is: 
 

● 75% of posts should be INFORMATIONAL or ENTERTAINING 
● 25% of posts should be SELLING something 

 
How many times a course or business posts depends on their products & services and the time of 
the year. 
 
As a general rule, though, most businesses should not post more than 1X per day or you will likely 
see people start to unfollow you. Golf courses can conduct very succcessful Facebook campaigns 
with 1-3 posts per week (1 in off season; 2-3 during the golf season). 
 
With Facebook (and all social media), focus on QUALITY and originality. Try to avoid sharing things 
that are already commonly being shared and don’t ever let a 3rd party post the same content on 
YOUR social media that they are posting on OTHER businesses social media. 
 
And lastly, NEVER (EVER) pay a 3rd party website for LIKES. Facebook will penalize you as they 
are always poor quality (usually fake) followers who do not interact with your posts so while looking 
impressive with volume, FB will penalize you by not showing your posts to your true followers.  
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#10 - Give rewards for Check-ins and tags. 
 
When people “Check-in” or tag your business on Facebook, it informs (shows on their FB timeline) 
where they were - in essence promoting YOU to their FB friends. 
 
The average Facebook user has 338 friends, meaning one check-in at your business is likely 
branding your business to 300+ people. 
 
How cool is that? 
 
That is why it is good marketing to reward those who “check-in” and “tag” you. 
 
This method is difficult to explain/ show in an instructional guide. Email us at 
kevin@twincitiesgolf.com to setup an in-office 30 minute training. After 30 minutes, you’ll be a pro 
and well on your way to reaching THOUSANDS of more people monthly. 
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#11 - Have an internal social media staff person in charge of daily monitoring & interaction 
but get help from a professional social media marketer (or agency) for planning, creative 
ideas, implementing and tracking. 
 
Here are the 8 stages most businesses go through: 
 
1 - Resistant to Facebook marketing for their business (“I’m too busy and not great with social 
media”). 
 
2 - Hears the stories of other businesses growing their business because of Facebook and online 
marketing. 
 
3 - Try to do it themselves. 
 
4 - Realize quickly it’s a lot to learn and takes a ton of time if you don’t know how to efficiently 
manage. Poor results because the campaigns aren’t planned and implemented properly. 
 
5 - Hires a young person who “knows how to do (personal) social media”. 
 
6 - After about a month, the young person runs out of ideas and stops posting or gets frustrated 
because of poor results. 
 
7 - The owner fires the employee and stops doing online marketing again. Sometimes even forgets 
the logins or gets their page hi-jacked by the disgruntled previous employee. 
 
8 - Seeing business downtrend, hires an online marketing expert. 
 
9 - Sees business increase due to great results from professionally created, implemented and 
managed online campaigns. 
 
And while you DO need an internal staff person to MONITOR and contribute to your online 
marketing campaigns, the value of having professional help far exceeds its cost. 
 
Contact us today at kevin@twincitiesgolf.com and find out for yourself. After the first month, you’ll 
wish you would have done it this way a long time ago.  
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#12 (Bonus 1) - Get your page Facebook page Verified 
 
Getting your Facebook page verified adds credibility and ranks your page higher in search engine 
results. 
 
To verify your Page: 

1. Click Settings at the top of your Page. 
2. From General, click Page Verification. 
3. Click Verify this Page, then click Get Started. 
4. Enter a publicly listed phone number for your business, your country and language. 
5. Click Call Me Now to allow Facebook to call you with a verification code. 

 

 
 
Note: A check mark by your name means you are verified.  
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#13 (Bonus 2) - Add a Call to Action BUTTON to Your Page 
 
Adding a Call to Action button on your Facebook page helps your visitor navigate to your most 
important product or service (or makes it easy for them to call or contact you). 
 

 
 
Here are the steps to add a Call to Action Button to your Facebook page: 
 

1. Go to your Page's cover photo and click + Add a Button. 
2. Choose your call-to-action, and enter the URL for your website (or landing page). 
3. Click Create. 
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#14 (Bonus 3) - Have a 4.0 or Better Online Review Rating 
 
Perhaps NOTHING is more important than having POSITIVE reviews on your Facebook (and 
Google+) business page. 
 
Did you know that 75% of potential customers will NOT patronize your business if they see ONE 
negative review? 
 
Think about that. 
 
Hundreds or thousands of people see your Facebook and Google+ pages each month. 
 
If you are not ACTIVELY getting new, positive reviews EVERY MONTH, the <1% of customers who 
are dissatisfied will rant about it online and those are the ones that your current and potential 
customers will see. 
 
The ONLY way to maintain a positive online reputation (defined as 4.0 stars or higher with the 10 
most recent reviews being positive) is to be getting NEW reviews EVERY month. 
 
Here at TwinCitiesGolf, we have a proven method and over 100 trained online reviewers to help 
assure your business maintains a positive online reputation. Email us at kevin@twincitiesgolf.com 
for details. 
 
If you only do ONE online marketing service, make it ONLINE REPUTATION MANAGEMENT. 
 
Here’s what you do NOT want: 
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Here is what you DO want: 
 

 
  

                                        
 
For a complimentary assessment of YOUR online reputation, email us at kevin@twincitiesgolf.com 
 
ALL business should make sure you have a positive online reputation on: 
 
     - Google 
     - Facebook 
  
and golf courses should also assure a 4.0 or higher rating and 10+ five star reviews on Golf 
Channels GolfAdvisor.com 
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#15 (Bonus 4) - Comment on Other Business Facebook Pages 
 
Appropriately liking and commenting on other Facebook business pages is a great way to get 
additional branding/ exposure. 
 
Note below where Southern Hills Golf Course chimed in and offered a Christmas gift to someone 
who was commenting on a TwinCitiesGolf facebook post asking people what they wanted for 
Christmas. Brilliant! That Christmas Day post received over 150 comments and was seen by more 
than 10,000 local golfers. 
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Facebook Marketing Checklist 
 
___ Give your business Facebook page a custom URL. 
 
___ Do weekly giveaways. 
 
___ Invite those who like your posts to like your page. 
 
___ Connect with your Twitter account. 
 
___ Connect with your Instagram. 
 
___ Cross promote with other business Facebook pages.  
 
___ Setup a Facebook store. 
 
___ Give rewards for Check-ins and tags. 
 
___ Get your page Facebook page Verified 
 
___ Raise your online review average on Facebook and Google+ to 4.0 or higher with most recent 
TEN reviews being 5 star positive ones 
 
___ Have an internal social media staff person in charge of daily monitoring who is trained and 
monitored by a professional. 
 
___ Get help from a professional social media professional 
 
 
 
 
 
 
 
I hope this has been helpful.  
 
When done right, online/ social media marketing is fun, effective and will help you grow your 
business and revenues.  
 
Questions or like help?  
 
Contact Kevin Unterreiner at kevin@twincitiesgolf.com or 952-240-1020 for a complimentary 
assessment of YOUR social media marketing and online reputation. 
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